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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	Marketing is the main area of focus of any industry or company. Without appropriate marketing strategy any organisation can not ensure growth. Hence, in modern era marketing and research in marketing is essential as good practice of management, planning, leadership and strategy.
   So, this article is important for modern management practices.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Title of article is not suitable, “Educational’’ word in title seems irrelevant. 

“Elements of Marketing and Management” title is sufficient.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	Abstract of the Article is comprehensive.
Word “original” may be deleted because this article is already pulished, and present is improve version of that published article.

The ultimate goal of this   original  concept of marketing management is to ensure an effective balance between: the turnover rate of profit and expenses of the company
	

	Is the manuscript scientifically, correct? Please write here. 
	Yes,
Article is related to management field and full fill criteria of the field.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	References are sufficient, Author may include web reference given below apart from references already given in this article.

“Definition of marketing, marketing management, concepts and process”
“https://ec.europa.eu/programmes/erasmus-plus/project-result-content/75a88692-b398-4cd0-8d9c-74c53bd0d9cd/Digital_marketing_guide.pdf”
	

	
Is the language/English quality of the article suitable for scholarly communications?

	
Yes



	

	Optional/General comments

	Article can be accepted/published  with minor revision/ corrections.
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	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in detail)
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