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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This manuscript is really important for the scientific community because it fills crucial gaps in consumer behavior and brand management literature. It takes a systematic look at how gender influences brand generalization, drawing on theories from psychology, gender studies, and marketing to create a new conceptual framework. This helps us better understand how differences in gender, both cognitive and social, impact the success of brand extensions. These insights are especially relevant today, with gender norms changing, and they offer practical strategies for marketers while also pushing for more interdisciplinary research. By focusing on gender as a moderating factor, it challenges traditional binary views and encourages future studies to adopt more inclusive and culturally sensitive approaches to understanding consumer behavior.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Alternative Title Suggestions:

1. "Gender Differences in Brand Extension Evaluations: The Role of Information Processing and Social Identity".
2. “How Gender Shapes Brand Generalization: Cognitive, Social, and Managerial Implications”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	Sugessted Abstract:
This paper explores how gender influences the way consumers generalize brand perceptions across different product categories: an important yet often overlooked factor in brand extension success. By drawing from consumer psychology and gender theory, we present a conceptual framework showing that women tend to process information more holistically, allowing them to generalize brand attributes more broadly. In contrast, men typically focus on key functional aspects, leading to more selective brand evaluations. These differences are rooted in gendered cognitive styles and the influence of social identity norms. Our findings offer practical guidance for marketers: brand extensions targeting women should emphasize multiple attributes, while those aimed at men should highlight strong functional alignment. We also emphasize the importance of developing gender-sensitive branding strategies and call for future research that includes non-binary perspectives in today’s increasingly diverse and dynamic market landscape.
	

	Is the manuscript scientifically, correct? Please write here. 
	The manuscript is scientifically sound and thoughtfully written, but a few areas could benefit from added clarity and precision.

1. Theoretical grounding is strong, with relevant references and a clear framework. However, the binary treatment of gender should be addressed more critically, and the link between risk perception and brand generalization could use stronger support.

2. The conceptual model is logical, but since it hasn’t been empirically tested, the claims should be framed more cautiously. Highlighting the need for future research would improve balance.

3. Methodology details are vague—especially around the literature review process. Including how sources were selected would boost transparency and replicability.

Some claims lean too close to causality, which isn't appropriate for a conceptual paper. Softer language (e.g., "may" or "are theorized to") would help.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	The manuscript draws from solid foundational work in branding, gender, and consumer behavior. However, it could be improved by updating and diversifying its references.

1. Classic studies (Aaker & Keller, Meyers-Levy, Bem) are well-used, and a few recent sources are included.

2. More recent studies (post-2020), especially on non-binary gender identities, cross-cultural perspectives, and contemporary brand extension research.

3. Add 4–5 newer sources covering topics like gender inclusivity in branding (e.g., Prentice & Crosby, 2022), cultural variation, and neuromarketing. Also, trim older or repetitive citations where possible.
	

	
Is the language/English quality of the article suitable for scholarly communications?

	
The manuscript is generally well-written and maintains an appropriate academic tone. However, it would benefit from simplifying complex sentences, reducing redundancy, and switching from passive to active voice in some places to improve clarity and readability. Some technical terms need brief explanations for broader accessibility, and minor grammar and punctuation errors should be corrected. Overall, the paper is suitable for submission but would improve with a light copyedit to enhance clarity and flow.

	

	Optional/General comments

	
1. Emphasize what’s new e.g., explicitly state that this is among the first to link gender theory (like the selectivity hypothesis) to cross-category brand extensions.
2. Define key terms and acronyms for interdisciplinary readers. A glossary or brief explanations (e.g., of "brand generalization" or "gender congruity") would help.
3. Move the binary gender limitation discussion to the literature review and suggest future exploration of non-binary identities.
4. Include real-world examples or short callouts with key insights to better engage practitioners and applied audiences.
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	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in detail)
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