

Review Form 3
	

	Book Name:
	New Advances in Business, Management and Economics

	Manuscript Number:
	Ms_BPR_6448

	Title of the Manuscript: 
	Luxury Consumption among Seniors: Exploration of Emotions and Psychological Antecedents

	Type of the Article
	Book Chapter




 


Special note:

A research paper already published in a journal can be published as a Book Chapter in an expanded form with proper copyright approval. 
 (
Source Article: 
This chapter is an extended version of the article published by the same author(s) in the following journal. 
Open Journal of Business and Management
, 
13
(
1
): 
345-370
, 
2025
.
DOI: 10.4236/ojbm.2025.131020
 
)



	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This paper examined the emotional and psychological factors that drive luxury buying among senior population that has been ignored but is becoming increasingly significant in marketing research. Emotion regulation theory added intrigue and helped to explain senior consumer behavior. The study area was small and geographically confined sample may limit its generalizability, but the findings provided a solid foundation for future cross-cultural and quantitative research. However, several portion may be shorter to improve readability. 
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Yes , It is appropriate since it clearly states the research aim (luxury spending), target population (seniors), and variables (emotions and psychological antecedents). It is brief descriptive and academically relevant.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	The abstract clearly states the objective, methodology and significant findings. It addressed the research gap properly and highlights the topic’s importance for both academics and practitioner.
	

	Is the manuscript scientifically, correct? Please write here. 
	The paper is scientifically good and contributes to the literature, although it may be improved for rigor and clarity. 
· First, explain the sample approach, including why Paris-based participants were chosen and how representative they are of the older population. The manuscript briefly addresses semantic saturation but does not describe the criteria employed. Explain how saturation was assessed will improve methodological transparency. Quantitative research is interpretatives, thus author should reflexivity proceduers or reliability checks applied during theme analysis to overcome research bias. 
· Cultural restrictions might be highlighted and cross cultural replication studies suggested to confirm findings in various situations. 
A brief overview of the study model (Fig- 1) would benefit for its key constructs and hypothesized relationships to guide future quantitative testing.
· Finally, reducing repetitive portions in the literature review and adding cross-tabulations (e.g., emotional reactions by age segment) will increase clarity, management insights and text readability.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	This document has enough refernces, including numerous recent publications (2020-2024) for a research on senior luxury consumption, which is evolving.
The paper might use more references to support the argumentation. 
   1.Recent studies on senior consumer psychology and luxury behavior
   2. Research on sustainable and ethical luxury consumption among seniors, as this is increasingly relevant to marketing strategy 
    3.Neuromarketing and emotional measurement studies (post-2020) potentially support non-verbal or physiological research recommendations.

	

	
Is the language/English quality of the article suitable for scholarly communications?

	
The writing is straightforward, formal and research paper-appropriate. The language used for luxury marketing and consumer behavior conveys complex ideas clearly and logically.
1.Some sentences are overly long and could be shortened or split for clarity.
2.Minor inconsistencies in tense usage exist, such as the mingling of present and past tense within a single section.
3.A couple words may be rewritten to make them seem more scholarly.
	

	Optional/General comments

	



	




	PART  2: 


	
	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in detail)

The manuscript as given has no major ethical issues, but a more detailed description of theical approval, consent procedure, confidentially measures and data security processes will improve its ethics credibility.
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