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	FINAL EVALUATOR’S comments on revised paper (if any)
	Authors’ response to final evaluator’s comments

	After examination of the revised manuscript and comparison with earlier comments, several major concerns remain insufficiently addressed. The title remains broad and unchanged, despite the recommendation to make it more specific and reflective of the empirical survey and AI-focused contribution. The literature review still lacks synthesis, relies heavily on outdated sources, and does not clearly establish a research gap. Most importantly, the manuscript does not incorporate any established theoretical framework like “Uses and Gratifications Theory, Technology Acceptance Model, or Media Dependency Theory”, which was explicitly requested in the earlier review and is essential for scientific rigor.

Methodologically, although inferential statistics have been added, these are based on synthetic or reconstructed data derived from percentages, which significantly limits validity and does not fully resolve earlier concerns regarding analytical depth. Language and presentation issues also persist, including grammatical errors, spelling mistakes like quantative, safty, reliabilty, inconsistent capitalization, and formatting inconsistencies. The reference list, while expanded, still shows duplication, numbering errors, mixed citation styles, and excessive dependence on non-academic web sources.

Exact Duplication

Ref 38: https://pmc.ncbi.nlm.nih.gov/articles/PMC12109579/
Ref 52: https://pmc.ncbi.nlm.nih.gov/articles/PMC12109579/
Ref 12: http://www.ec.ubi.pt/ec/06/pdf/neelamalar-new-media.pdf
Ref 13: http://www.ec.ubi.pt/ec/06/pdf/neelamalar-new-media.pdf
Same publication cited twice using different URLs

Ref 36:Artificial Intelligence in Social Media (ResearchGate)

Ref 42:Same title, same authors, same ResearchGate document (download link)
Overall, the revisions are incremental rather than substantive. While the manuscript has improved in structure and completeness, it does not yet meet the scholarly standards required for acceptance in an academic edited volume.
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