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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This manuscript addresses a highly relevant and continually evolving domain: the growing influence of social media on consumer behaviour, business practices, and societal interaction. As digital ecosystems increasingly influence communication patterns and commercial decision-making, empirical insights into user perception, platform usage trends, and the reliability and safety concerns of social media are of considerable value to scholars and practitioners alike. Presenting descriptive evidence from a diverse respondent group, the chapter enhances ongoing discussions on digital transformation, consumer engagement strategies, and the socio-psychological consequences of online connectivity. The paper contributes to the body of knowledge on how technological adoption is reshaping markets and everyday life, thereby laying the foundation for future research on social media-driven behavioural and business dynamics.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)
	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	The abstract is informative but not fully comprehensive. It does not provide specific details relating to the research gap, methodology, and key findings. I recommend that more information on the sample, main results, and implications be added and that general statements that do not summarise the study be removed. These points, if strengthened, will make this abstract precise and academically effective.
	

	Is the manuscript scientifically, correct? Please write here. 
	The manuscript discusses concepts relevant to the problem and offers a generally correct set of observations, yet it falls far short of scientific rigour. Key methodological limitations-including indeterminate sampling, non-validated measures, and the absence of statistical analyses-make it unsound scientifically. The review of related literature is also disorganised and heavily dependent on outdated or non-academic sources. On the whole, although the topic is valid, the manuscript requires great improvement to be scientifically sound.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.

	The references are not enough nor current. Many citations date farther back than 10–15 years and were repeated several times, while several of them come from non-academic sources, news articles, or websites. For a manuscript of social media in 2025, references must be more recent and peer-reviewed. Suggested recent references to add:
1. Kapoor, K., Tamilmani, K., Rana, N.P., Patil, P.P., Dwivedi, Y.K., & Nerur, S.P. (2017). Advances in Social Media Research: Past, Present and Future. Information Systems Frontiers, 20, 531 - 558.
2. Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social media in marketing. Journal of the Academy of Marketing Science.
3. Alalwan, A.A., Rana, N.P., Dwivedi, Y.K., Algharabat, R. (2021). Social media in marketing: A review and analysis of the Existing Literature. Telematics and Informatics.

	

	
Is the language/English quality of the article suitable for scholarly communications?

	


Yes. However, the manuscript needs substantial editing in terms of academic tone, clarity, coherence, and overall readability. A thorough professional revision of the manuscript is highly recommended before publication.

	

	Optional/General comments

	

This manuscript is on a timely and socially relevant topic, and it is evident that the author is genuinely interested in understanding how social media influences both individuals and businesses. In the future, with refinement, this chapter may well be able to contribute substantially to the debates about digital behaviour and current business practices. The methodological clarity, updated literature to recent academic studies, and increasing analytical depth will greatly enhance the scholarly value of the work. I encourage the author to continue developing this chapter, since the topic is important and has great scope for impactful research.
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	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 
	No
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