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	PART  1: Review Comments


	
	Reviewer’s comment
	Author’s comment (If agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. Authors must write his/her feedback here)

	Is the manuscript important for the scientific community?
Please write a few sentences explaining your answer
	From my point of view, it is a very interesting topic and simultaneously it seems that to the best of my knowledge is an important research shows that the objective of this study was to assess the joint moderating effect of strategic marketing partnerships and organizational demographics on the relationship between brand personality and customer service delivery of public universities in Kenya. A self-administered questionnaire was used to examine a model of brand personality in the university context. A Positivist paradigm was utilized and facilitated the discovery of new knowledge. Further, the cross-sectional research design was adopted and helped to collect data from a sizeable population.  The sample frame of this study was 15 public universities operating in Kenya. A total population of 61,541 respondents was obtained from the sample frame. The 15 public universities were selected using a random sampling technique. The 15 public universities were considered to be an adequate representative of the 31 public universities. A multi-stage sampling technique was used to select respondents due to the complexity and large population. Israel threshold was adopted to determine the ideal sample size of 398 respondents. Analysis of data was carried out using the mixed-effect descriptive analysis method and mixed-effect regression models. The combined effect results of the four variables studied were positively significant with a p-value of 0.000 and a Wald Chi-square of 192.00. The findings of this study guide the marketing management literature by validating existing theories as well as revealing new knowledge that brand personality but complemented by strategic marketing partnerships and organizational demographics can effectively enhance customer service delivery in the university context.  This study recommends policymakers in the higher education service sector as well as marketing management practitioners to appreciate the role of strategic marketing partnerships and organizational demographics in enhancing customer service delivery if effectively complemented with brand personality. Consequently, university managers should as well develop and implement marketing strategies embedded in strategic marketing partnerships and organizational demographics for enhanced customer service delivery in the universities. The use of a longitudinal research design approach in future investigation can yield new results that can be enrich marketing management literature.
	

	Is the title of the article suitable?
Do you have any alternative Title in your mind?
	No case
	

	Is the abstract of the article comprehensive?
If your answer is No, please provide suggestions

	The abstract must contains the main purpose of the paper, the research method used in the research and the main contributions. 

	

	Do you think the English quality of the article is suitable for 
scholarly communications?
If your answer is No, please provide suggestions
	
The Manuscript needs careful English proofreading because there are some shortcomings. For instance, the article “the” is sometimes missing in front of nouns, the message in some paragraphs is not clear enough.


	

	Please provide your comments regarding the appropriateness
of different sections of the manuscript.
	

	

	Do you think that the references in the manuscript are proper, 
recent and sufficient?
If you have any suggestions, please write here.
	We recommend the authors to number the paragraphs: 1. Introduction; 2.Literature review; 3. Methods and Results, Discussions and Conclusions.
In conclusion, the article should be thoroughly rebuilt (changes in structure recommended above). It should also be enhanced with a review of the literature adequate to the subject and a broader interpretation and commentary of the research results.
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	Reviewer’s comment
	Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)


	







Reviewer Details:

[bookmark: _GoBack]Batrancea Larissa Margareta, Babes-Bolyai University, Romania
Created by: EA	              Checked by: ME                                             Approved by: CEO	   	Version: 1.6 (10-04-2018)	
image1.png
AR

B P International




