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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This chapter contributes to digital marketing and consumer behavior literature by applying the Technology Acceptance Model (TAM) to explain Gen Y purchase intention in the specific context of Instagram fashion advertising in South Africa. It provides practical insights for fashion retailers on how perceived usefulness and usage behaviors relate to purchase intention, which is valuable for campaign design and targeting decisions. The study also offers empirical evidence from an African developing-country context, which is still comparatively underrepresented in Instagram advertising research. With targeted methodological clarifications and correction of key result interpretations, the chapter can become a technically sound and useful reference for scholars and practitioners.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	The title is generally suitable and reflects the core variables and population. However, it could be clearer and more concise by explicitly indicating the TAM lens and the country context. Suggested alternatives:

“Technology Acceptance Model Drivers of Gen Y Purchase Intention from Instagram Fashion Advertising: Evidence from South Africa”

“Instagram Fashion Advertising, TAM Beliefs, and Gen Y Purchase Intention: The Role of Usage and Demographics in South Africa”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	The abstract is informative (context, aim, method, sample, main findings, contribution). However, please correct/clarify three points for accuracy and readability:
1. Ensure the abstract matches the statistical findings: the manuscript reports PEOU → PI as not significant in regression (H1 not supported), yet the abstract implies a positive association; this must be aligned.
2. Remove unclear/stray wording (e.g., “New articles first article” appears in the body and may reflect editing artifacts).
	

	Is the manuscript scientifically, correct? Please write here. 
	The topic, conceptual framing (TAM), and overall quantitative approach are appropriate. However, the manuscript currently contains material internal inconsistencies and reporting/interpretation errors that must be corrected for scientific soundness:

Validity and “CFA” reporting issues
1. The chapter claims “confirmatory factor analysis (CFA)” in SPSS but reports only factor loadings, AVE, CR, and Cronbach’s alpha without CFA model-fit indices (e.g., CFI/TLI/RMSEA/SRMR) or CFA specification details. Please clarify whether this is CFA, EFA, or a PLS-style reporting adapted into SPSS outputs.
2. The text claims AVE and FL are “above 0.7,” but at least AVE values shown (e.g., 0.695; 0.669) are <0.70. Please correct thresholds and interpretation (commonly AVE ≥ 0.50 is acceptable; ≥0.70 is stricter).
3. Discriminant validity statement is confusing: Table 2 appears to show square-roots of AVE on the diagonal (Fornell–Larcker), but the narrative says “squared AVE.” Please correct the terminology and ensure the diagonal values correspond to √AVE.

Generalised linear model / group differences misinterpretation
Table 3 p-values indicate significance for Instagram usage frequency, time, length, and product purchase incidence, while monthly online spending, gender, age group, education appear non-significant. Yet the narrative states the opposite (“PI was significant different for monthly online spending, gender, age groups, and education”). This must be corrected.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	The reference list is extensive and includes many recent items (2023–2025), which is a strength.

However, revisions are recommended: Verify existence and completeness of all 2025 sources, URLs, access dates, and add DOI where available (some are theses/dissertations or conference proceedings).
	

	
Is the language/English quality of the article suitable for scholarly communications?

	
The manuscript is generally readable, but it requires moderate–major language polishing for grammar, concision, and consistency (tense, subject–verb agreement, punctuation, and removal of editing artifacts). Some sections are repetitive and could be tightened, especially in Discussion and Conclusions.



	

	Optional/General comments

	
· Provide a short conceptual model figure with hypotheses (TAM paths + usage/demographics to PI) and clearly specify which analysis tests each objective.
· Report effect sizes and model diagnostics (multicollinearity, residual checks, assumptions), and clearly state whether coefficients are standardized.

Major revision is required due to multiple result interpretation inconsistencies and incomplete/unclear reporting of the measurement validity procedures, but the study is potentially publishable once these issues are corrected.
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	Reviewer’s comment
	Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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