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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	· Fills a research gap on how SMMEs use social media advertising.
· Provides new insights on platform preferences and digital engagement.
· Offers practical recommendations for improving SMME marketing strategies.
· Strengthens theoretical understanding using models like AIDA.
· Supports research on SMME growth and digital transformation in developing economies.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	Yes
	

	Is the manuscript scientifically, correct? Please write here. 
	Yes but need some corrections 
1. Citation styles inconsistent
2. Some statements lack logical flow in background section
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	Yes
	

	
Is the language/English quality of the article suitable for scholarly communications?

	
YES, with moderate editing
1. Grammar issue and syntax corrections
2. Improved flow and conciseness

	

	Optional/General comments

	
1. The book chapter is well-written and very relevant to what businesses face today.
2. It gives useful insights into how small businesses use social media for advertising.
3. With a few small improvements in structure, method, and linking theory to results, the book chapter can become even stronger.
4. The manuscript shows good research, provides valuable insights, and is useful for small business owners. Making a few small changes to make it more concise, add deeper analysis, and improve formatting would make it even stronger. Overall, the study gives helpful understanding of how small businesses in South Africa use social media advertising and offers clear advice for business owners and policymakers.
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	Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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