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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This research really matters to scientists and anyone interested in how we behave online. It helps us understand why some people get hooked on social media and feel like they're always missing out, and how that can lead to buying things without thinking or feeling like they have to buy them. Basically, it shows us how these online habits affect our shopping habits. This is especially important for understanding young adults, who are growing up in a world where everything happens online.

	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	YES, If the researcher Pleases, go for alternate or otherwise no need.
     1.Impulsive v Compulsive Buying: Examining the Roles of Social Media Overuse and Fear  
        of Missing Out.
      2.ImpulsImpulsive vs. Compulsive Buying: How Social Media and FOMO Influence Our     
         Spending Habits.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	 Let's be crystal clear about whatwe're trying to figure out: We're looking to see exactly how spending too much time on social media and that "fear of missing out" feeling actually lead to people buying things impulsively or compulsively. We want to understand this connection directly.
  We didn't just use one method: To make sure our findings are solid, we did a few extra checks and balances, like making sure our survey questions were consistent and reliable. We used more than just basic statistics to really dig into the data.
How strong are these connections, really? We'll share not just if these things are related, but how strongly they're related. We'll use numbers that show how much one thing influences another, and how confident we are in those results.
  What does this all mean, and where do we go from here? We'll explain how our findings fit into what we already know about online behavior and shopping. We'll also talk about the real-world implications, like how this could help people who struggle with impulsive spending. 
	

	Is the manuscript scientifically, correct? Please write here. 
	Okay, let's break down this scientific review in a more conversational way:
This research seems pretty solid. They've done a good job looking at how too much social media and that 'FOMO' feeling connect to buying things without thinking. They've backed up their work with existing research and used the right statistical tools to analyze the data, especially for understanding how one thing influences another. Plus, it's really interesting to see how this plays out with young adults in India.
To make it even stronger:
We need to be super clear that we're seeing connections, not causes. This study shows us how things relate, but it doesn't prove that one thing makes another happen. We need to really emphasize that.
Let's give people a better sense of how strong these connections are. Beyond just saying things are related, we should add some numbers that show the strength of those relationships, and how confident we are in those numbers.
We need to give a clearer picture of who was actually in the study. More details about who these young adults are, and if they really represent all young adults in India, would make the findings more convincing.

	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
-
	Basically, they've pulled from a good mix of sources. They've looked at journal articles, books, and even some online stuff, which is great. They've also made sure to use recent research, so we know they're looking at the latest findings. And they've covered different fields like psychology, marketing, and how people behave, which gives us a well-rounded view.
However, we can make this even stronger:
· We need more research that's specific to young Indian adults. Since the study is about them, it would be really helpful to see more studies that focus on how they use the internet and how they shop. This would make the findings more relevant to the specific group they're studying.
· Let's bring in some financial experts. They talk about impulsive buying, but adding research from people who study money and how we make financial decisions would add a lot to the conversation about financial literacy and self-control.
· It would be good to see some big-picture studies. Adding some summaries of lots of different studies (meta-analyses) on social media addiction and compulsive buying would help us see if their findings match what other researchers have found overall.
And here are a few extra sources they could consider adding:
· A study on how digital marketing impacts consumer decisions.
· Research on the psychology of digital engagement and how it affects well-being and shopping.
· A paper about how social media plays a role in online compulsions."

	

	
Is the language/English quality of the article suitable for scholarly communications?

	 This research paper is written, in a more everyday way:
Overall, the paper sounds like it's written by smart people for other smart people. It's got that serious, academic vibe, and the ideas flow logically. They're using the right technical terms for things like social media addiction and FOMO, which is good.
 A few things that could be smoothed out are as follows:
· Some of the sentences are a bit of a mouthful. 
· A bit of the wording could be sharper. 
· Let's get straight to the point. 
· Let's stick to the same words. 
· Back up those claims with more sources. 
· A good proofread would do wonders. 
· Let's cut out the extra fluff. 
· Let's be consistent with our terms. 
	

	Optional/General comments

	This paper is really close to being ready for prime time With just a few tweaks to make the writing smoother and a bit more thought put into the big picture ideas and what they mean, it's definitely good enough to be published.

It's definitely publishable with just a few small tweaks.
Why it is strong is because of following reasons.
· It tackles a really important topic.
· The research is solid
· It's easy to follow
· They're using up-to-date research
just a few minor things need to be addressed:
· Make the writing a bit clearer
· Explain the theories more clearly
Talk more about real-world applications
	



	PART  2: 


	
	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in detail)
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